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Welcome to this Professional Development Course

This event is for teachers delivering the Pearson Edexcel
P Pearson

GCSE Business specification. "

' (8

This session will look at possible ways to plan for the two-
year A Level Business course and the different resources that
are available when planning for it.

The session will identify key material that can be used and
the support offered to teachers delivering this specification.
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Agenda

* The structure of the GCSE Business course
* How the course is assessed )

* Pearson resources available to help with delivery

* QOther resource ideas

* Networking opportunities

Z
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Resource links In this event (@ Example ink o resources |

* On various slides you will notice the icon displayed in the top
right corner of the screen.

* Clicking this icon in the PDF version of this presentation will take
you directly to the discussed resource.
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Specification

Pearson Edexcel GCSEs
Business (2017)

I New mock exam practice 2021 and 2022 question papers with source booklets » Download now

Specification

First teaching: 2017
First assessment: 2019

¥ Pearson
Edevcel

Building enterprising minds

Here you'll find everything you need to
prepare for GCSE (9-1) Business including our
specification and sample assessment
materials.

* (Clear, accessible, well-designed

assessments.
DOWNLOAD * More practical and enterprising content
than any other exam board.
PDF | 520.2KB * Unbeatable support throughout the

qualification.

Switch to Pearson

Learn more about switching to Pearsaon,

sign up for updates, or to let us know that
you would like to teach this qualification.

Course materials

2 Specification and sample assessments (2)
> Exam materials (44)
2 Teaching and learning materials (158)
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GCSE at a glance

( GCSE Business SpecificationJ

Theme 1: Investigating small business (*Paper code: 1BS0/01)

Theme 2: Building a business (Paper code: 1BS0/02)

Written examination: 1 hour and 45 minutes
50% of the qualification

90 marks

Content overview

+ Topic 1.1 Enterprise and entrepreneurship

« Topic 1.2 Spotting a business opportunity

« Topic 1.3 Putting a business idea into practice

« Topic 1.4 Making the business effective

« Topic 1.5 Understanding external influences on business

Written examination: 1 hour and 45 minutes
50% of the qualification

90 marks

Assessment overview

The paper is divided into three sections:
Section A: 35 marks

Section B: 30 marks

Section C: 25 marks.

The paper will consist of calculations, multiple-choice, short-answer and extended-writing
questions.

Questions in Sections B and C will be based on business contexts given in the paper.

Calculators may be used in the examination. Information on the use of calculators during the
examinations for this qualification can be found in Appendix 4: Calculators.

Content overview

« Topic 2.1 Growing the business

e Topic 2.2 Making marketing decisions

« Topic 2.3 Making operational decisions

« Topic 2.4 Making financial decisions

e Topic 2.5 Making human resource decisions

Assessment overview

The paper is divided into three sections:
Section A: 35 marks

Section B: 30 marks

Section C: 25 marks.

The paper will consist of calculations, multiple-choice, short-answer and extended-writing
questions.

Questions in Sections B and C will be based on business contexts given in the paper.

Calculators may be used in the examination. Information on the use of calculators during the
examinations for this qualification can be found in Appendix 4: Calculators.
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Inside the Specification

Subject content

1.1.1
The dynamic nature of
business

Topic 1.1 Enterprise and entrepreneurship

What students need to learn:

Why new business ideas come about:

« changes in technology

« changes in what consumers want

« products and services becoming obsolete.

How new business ideas come about:
« original ideas
« adapting existing products/services/ideas.

1.1.2
Risk and reward

The impact of risk and reward on business activity:
« risk: business failure, financial loss, lack of security
« reward: business success, profit, independence.

1.1.3
The role of business
enterprise

The role of business enterprise and the purpose of business
activity:

« to produce goods or services

« to meet customer needs

« to add value: convenience, branding, quality, design,
unigue selling points.

The role of entrepreneurship:

e an entrepreneur: organises resources, makes business
decisions, takes risks.

@ GCSE Business Specification

Theme 1: Investigating small business

Overview

Theme 1 concentrates on the key business concepts, issues and skills involved in starting
and running a small business. It provides a framework for students to explore core concepts
through the lens of an entrepreneur setting up a business.

In this theme, students will be introduced to local and national business contexts and will
develop an understanding of how these contexts impact business behaviour and decisions.
Local contexts refer specifically to small businesses or those operating in a single UK location
and national contexts relate to businesses operating in more than one location or across the
UK.

Students must develop an understanding of the interdependent nature of business activity
through interactions between business operations, finance, marketing and human resources,
as well as the relationship between the business and the environment in which it operates.
Students must understand how these interdependencies and relationships underpin business
decisions. Teaching approaches to the content must reflect this.

Content

Theme 1 comprises five topic areas.

Topic 1.1 Enterprise and entrepreneurship - students are introduced to the dynamic
nature of business in relation to how and why business ideas come about. They also
explore the impact of risk and reward on business activity and the role of
entrepreneurship.

Topic 1.2 Spotting a business opportunity — students will explore how new and small
businesses identify opportunities through understanding customer needs and conducting
market research. They will also focus on understanding the com petition.

Topic 1.3 Putting 2 business idea into practice — this topic focuses on making a business

idea happen through identifying aims and objectives and concentrating on the financial
aspects.

« Topic 1.4 Making the business effective — students will explore a range of factors that
impact on the success of the business, including location, the marketing mix and the
business plan.

e Topic 1.5 Understanding external influences on business - students are introduced to a
range of factors, many of which are outside of the immediate control of the business, such
as stakeholders, technology, legislation and the economy. Students will explore how
businesses respond to these influences.

Quantitative Skills

Students must draw on their knowledge and understanding of Theme 1 topics to apply a
range of quantitative skills relevant to business contexts. This includes calculations and the
interpretation, use and limitation of quantitative and qualitative data in business contexts to
support, inform and justify business decisions. These will be embedded within the
examinations for this gualification. Please see Appendix 2: Quantitative Skills for full details
of quantitative skills and examples of their application within this qualification. Formulae for
use in this qualification can be found in Appendix 3! Formulae. Formulae will not be provided
in the examinations. Information on the use of calculators during the examinations for this
qualification can be found in Appendix 4: Calculators.
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Specification — Other useful bits!

Appendix 1: Command word taxonomy and
definitions of business terms

Command word taxonomy

The table below lists the command words that may be used in question papers for GCSE
Business and an outline of what each type of question requires students to do.

Command word This type of question will require students to:

Multiple choice

select one or more correct answer from a choice of answers. These

Calculators may be used and workings should be given

Complete the table

work out the values missing from the presented table of data

content to reach a supported conclusion about a business
situation.

Page
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Appendix 2: Quantitative skills

The list below states the range and extent of mathematical skills that students are required
to know for this qualification. Students must be able to draw on the knowledge and
understanding learned from the subject content to apply these skills to relevant business
contexts.

This list is taken from the document Business GCSE subject content published by the
Department for Education (DfE) in December 2015.

The minimum level of mathematics in the question papers will be equivalent to Key Stage 3
mathematics.

Calculation

question questions test recall of knowledge from the specification content
Define define a term from the specification content Calculations in a business context, including:
Give give an answer testing recall of knowledge from the specification « percentages and percentage changes
content s averages
State give an answer, no longer than a sentence, referring to a piece of « revenue, costs and profit
contextual information from which students must select the « gross profit margin and net profit margin ratios
answer « average rate of return
Identify select the comect ancwer fram reading a gragh or table of data « cash-flow forecasts, including total costs, total revenue and net cash flow.
Calculate use mathematical skills to reach the answer, based on given data.

Interpretation

Interpretation and use of quantitative data in business contexts to support, inform and justify

Qutline give two linked points about a business concept or issue, placed in business decisions, including:
context in the question « information from graphs and charts
Explain give a statement of fact, with two further expansion peoints. These « profitability ratios (gross profit margin and net profit margin)
may e’:.:::'_j 031 each othEr, or both from the same fact. There Is & financial data, including profit and loss, average rate of return and
no conf in these questions cash-flow forecasts
Discuss write an extended answer, requiring expansion and exploration of « marketing data, induding market research data
a business concept o_r 1ssue. _These_ questw_:ns will not have context & market data, including market share, changes in costs and changes in prices.
but students may bring one in for illustration purposes
N — X ) These quantitative skills will be assessed in both Papers 1 and Paper 2, totalling 10% of the
Analyse write an extended answer, requiring expansion and exploration of . . . . . - e . . .
) ) ; ) marks available for the qualification. Questions involving quantitative skills will always be in
a business concept or issue. The answer will be placed in context .
N a business context.
by the question
Justi it tended ing inf i ided in order t These skills will be sampled in the question papers but all will be covered over the lifetime of
ustify rercl;namne?:j or;eeofa;:::r'rjz::g:;r;i”uz;;z E::;re in arderto the qualification. Examples of questions rewarding quantitative skills are Paper 1 Q3(b) and
s Paper 2 Q5(a) in the Pearson Edexcel Level I/Level 2 GCSE (9-1) in Business Sample
Evaluate write an extended answer, using knowledge of specification Assessment Materials {SAMs).
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Appendix 3: Formulae

The list below gives farmulae for use in this gualification. Formulas will not be provided in
the examinations for Paper 1 or Paper 2.

Total costs
TC (total cost) = TFC (total fived costs) + TWVC (total variable costs)

Revenue
Ravanue = price = quantity

Break even

Break aven point in units = fixed cost
sales price - variable cos
(sales pric riabl 3]

EBreak even paint in costs / revenue - break even point in units = sales price

Margin of safety
Margin of safety = actual or budgeted sales - bBreak even sales

Interest {on loans)

total repayment - borrowed amount
borrowed amaount

Interest (on loans) in % = x 100

(@ GCSE Business SpecificationJ

Met cash-flow
Met cash-flow = cash inflows - cash outflows im & given periad

Opening and closing balances
Opening balance = dosing balance of the previous periosd

Closing balance = opening balance + net cash-flow

Gross profit
Gross profit = sales revenue - cost of sales

Gross profit margin

gross profit
sales revenue

Gross profit margin (%)= « 100

Net profit

Met profit = gross profit - other operating expenses and interest

Met profit margin

Met profit margin (%)= net profic

—— = 100
gales revenue

Average rate of return

average annual profit (botal profit f no. of years) 1

Average rate of return (%)= ool of investment

oo
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Getting Started Guide

1.3.2 Business revenues, costs and profits

Students are required to understand the concept and know how to calculate the
following:

¢ Revenue

o Fixed and variable costs

¢ Total costs

¢ Profit and loss

e Interest

e Break even level of output (from formula or diagram)

e Margin of safety (from formula or diagram)

The formulae for all these calculations are provided in the specification (in Appendix
3 on page 30).

Students will be expected to know how to calculate the total amount of interest as
the percentage of total repayment for a mortgage or loan. Students are not
required to calculate compound interest.

Students are also required to identify the break even level of output and margin of
safety on a break even diagram and interpret the impact of changes in revenue and
costs on break even charts. They will not be required to draw a break even
diagram.

Students should be encouraged to show the workings for their calculations even
though full marks are awarded for correct answers. Students should also ensure the
correct units are included in their responses to calculate questions where these are
required in the question.

(@ Getting Started Guide J
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Delivery Order

Two-year course planner

1.1 Enterprise and entrepreneurship
1.2 Spotting a business opportunity
1.3 Putting a business idea into practice

14 weeks

1.4 Making the business effective

1.5 Understanding external influences on businesses

10 weeks

1.5 Understanding external influences on businesses (cont.)

Revision and practice assessment
2.1 Growing the business

12 weeks

2.2 Making marketing decisions
2.3 Making operational decisions
2.4 Making financial decisions

14 weeks

2.5 Making human resource decisions

Revision and practice assessment

10 weeks

Revision and final exams

12 weeks

(@ GCSE (9-1) Business course plannerJ

GCSE (9-1) in Business 2017

Introduction
Course planner: outline
Two-year course planner

Three-year course planner: outline
Detailed course pl;

0 WNNN R

[

Approaches to ordering topics
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Alternative Delivery Order

Business start-ups
and growth

Marketing

1.1.1 The dynamic nature of business

1.1.3 The role of business enterprise

1.1.2 Risk and reward

1.2.4 The competitive environment

1.4.1 The options for start-up and small business
1.3.1/2.1.2 Business aims and objectives

1.4.4 Business plans

1.5.2 Technology and business

2.1.1 Business Growth

2.1.3 Business and globalisation

1.2.1 Customer needs

1.2.2 Market research

1.2.3 Market segmentation

1.4.2 Business location

2.2.1 Product

2.2.2 Price

2.2.3 Promotion

2.2.4 Place

2.2.5 Using the marketing mix to make decisions

Business finance

Human resources

Business operations

External influences

(@ GCSE (9-1) Business course plannerJ

1.3.2 Business revenues, costs and profits
1.3.3 Cash and cash flow

1.3.4 Sources of business finance

2.4.1 Business calculations

2.4.2 Understanding business performance

2.5.1 Organisational structures

2.5.2 Effective recruitment

2.5.3 Effective training and development
2.5.4 Motivation

2.3.1 Business operations
2.3.2 Working with suppliers
2.3.3 Managing quality
2.3.4 The sales process

1.5.1 Business stakeholders

1.5.3 Legislation and business

1.5.4 The economy and business

1.5.5 External influences

2.1.4 Ethics, the environment and business
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Approximate Time Allocated to Each Theme

Two-year course planner

(@ GCSE (9-1) Business course plannerJ

1.1 Enterprise and entrepreneurship
1.2 Spotting a business opportunity
1.3 Putting a business idea into practice

14 weeks

1.4 Making the business effective
1.5 Understanding external influences on businesses

10 weeks

1.5 Understanding external influences on businesses (cont.)
Revision and practice assessment
2.1 Growing the business

12 weeks

2.2 Making marketing decisions
2.3 Making operational decisions
2.4 Making financial decisions

14 weeks

2.5 Making human resource decisions
Revision and practice assessment

10 weeks

Revision and final exams

12 weeks



https://qualifications.pearson.com/content/dam/pdf/GCSE/Business/2017/teaching-and-learning-materials/gcse-9-1-business-1bs0-getting-started-guide.pdf
https://qualifications.pearson.com/en/qualifications/edexcel-gcses/business-2017.coursematerials.html#%2FfilterQuery=category:Pearson-UK:Category%2FTeaching-and-learning-materials

Scheme of Work

Year 1 (2-year Scheme of Work)

Scheme of Work

J

Theme 2 Scheme of Work

_J

LA

daohe

Introduction and overview to small

Students debate and discuss issues involve;'l

mOmselos

ol

=

See the Edexcel GCSE Business

e

1.1.1 The dynamic
nature of business

Products and services becoming

obsolete.

How new business ideas come about:

o Onginal ideas

o Adapting existing
products/services/ideas

Why - student groups research local high
street/town centre and collate types of
businesses that exist. With the full list
examples can be consadered of new business
ideas being created due to: (i) changes in
technology; (ii) changes in what consumers
want; (iii) products and services becoming
obsolete.

How - examples of products that are coriginal
and those that are adapted from existing.

Term 1 | Course introduction e . How and why are small in spotting a business opportunity. Studies Student Book Intradudtion to
Week businesses created? Overview of key Students use different resources, including Small Business, Chapter 1.
1 features of small businesses and Internet research, to look at what businesses | » ‘Introduction to Business Activity” -
recognition that small businesses do. For example, they discuss what different local study of businesses within one
operate in all economic and businesses produce using photographs. mile radius of school. Create a
geographical areas. Students investigate a local small business. display and categorise the results.
* Overview of assessment structure of Produce a report explaining the nature of
the course. business, its resources, its customers, and
evaluating why it might be successful. Collate
class results and create a display of the local
business environment.
Why new business ideas come about: Teacher distinguishes between ‘why’ and
2 :::Ic Loste e o IS Changes in technology. ‘how’ new business ideas come about. * How - use Cambridge Satchel
* Changes in what consumers want. Teacher provides students with different Company video
entrepreneurship examples of small businesses.

( =
XaYTPY) as stimulus for a new
business idea.

Review the Swoon Editions case
study, available on the Pearson GCSE
(S-1) Business webpage

1.1.2 Risk and reward

The impact of risk and reward on business
activity:

Risk: business failure, financial loss,
lack of secunty

Reward: business success, profit,
independence

Introduce the idea of riskin a general sense -
what does it mean for young people?
gonsider ‘risks’ they may face on a typical
ay.
Use a business example to introduce an
entrepreneur - Cambridge Satchel Company.
What risks does the owner of this business
face? Encourage students to elicit the risks
listed in the specification - business failure,
financial loss, lack of security.

See the Edexcel GCSE Business
Studies Student Book Introduction
to Small Business, Chapter 11
(p52).

Review the Swoon Editions case
study, available on the Pearson
GCSE (8-1) Business webpage .
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Assessment

* Summative assessment at the end of Year 11. Two papers of near identical set-up. (Except for 7a)
* The assessment is 1 hour and 45 minutes.
* The assessment is out of 90 marks.
* The paper is divided into three sections.
Section A: 35 marks
Section B: 30 marks
Section C: 25 marks.
* Students must answer all questions.
* The paper will consist of calculations, multiple choice, short answer and extended writing questions.
* The paper will include questions that target mathematics at a minimum of Key Stage 3 level.
* *Questions in Sections B and C will be based on business contexts given in a Source Booklet.




Assessment Criteria

Assessment Objectives

Students must:

AOD1 Demonstrate knowledge and understanding of business concepts and 35
issues

AD2 Apply knowledge and understanding of business concepts and issues 35
to a variety of contexts

AD3 Analyse and evaluate business information and issues to demonstrate 30
understanding of business activity, make judgements and draw
conclusions

Total | 100%

Breakdown of Assessment Objectives

Assessment Objectives Total for all
Assessment
AD1 % AD2 o AD3 % Objectives
Paper 1 17.2 17.8 15 50%
Paper 2 17.8 17.2 15 S50%
Total for GCSE 35% 35% 30% 100%

MB: totals have been rounded either up or down to one decimal point.

( GCSE Business SpecificationJ
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Command word This type of question will require students to:

Command Word Taxonomy

Multiple choice select one or more correct answer from a choice of answers. These

question questions test recall of knowledge from the specification content

Define define a term from the specification content

Give give an answer testing recall of knowledge from the specification
content

State give an answer, no longer than a sentence, referring to a piece of
contextual information from which students must select the
answer

Identify select the correct answer from reading a graph or table of data

Calculate use mathematical skills to reach the answer, based on given data.

Calculators may be used and workings should be given

Complete the table

work out the values missing from the presented table of data

Outline

give two linked points about a business concept or issue, placed in
context in the question

Explain

give a statement of fact, with two further expansion points. These
may expand on each other, or both from the same fact. There is
no context in these questions

Discuss

write an extended answer, requiring expansion and exploration of
a business concept or issue. These questions will not have context
but students may bring one in for illustration purposes

Analyse

write an extended answer, requiring expansion and exploration of
a business concept or issue. The answer will be placed in context
by the question

Justify

write an extended answer, using information provided in order to
recommend one of two options to a business owner

Ewvaluate

write an extended answer, using knowledge of specification
content to reach a supported conclusion about a business
situation.

(@ Getting Started Guide

GCSE (9-1)
Business

Getting Started Guide
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Key Term Lists

Theme 1 — Key TermsJ

Theme 1 —Key Terms

Key term

Definition

Adapting existing products

Finding new products based on the original one.

Aims An overall or long-term target for an individual or a business.

Aims/Objectives A clear, measurable goal, so success or failure is clear to see.

Asset Any item of value that a business owns, such as its machinery or
premises.

Branding The process of creating a distinct identity for a product or business

which highlights how it is different from competing products or
businesses, through using a logo, name or creating a personality.

Break-even level of output

The point where revenue received meets all of the costs of a
business.

Business decisions

Choices that have to be made by a business, usually within a short
time period.

Business failure
(insolvency)

The collapse of a business, probably leading to its closure.

Business plan

A detailed document setting out the marketing and financial
thinking behind a proposed new business.
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Key Term Lists

Theme 2 — Key TermsJ

Theme 2 — Key Terms

Key term

Definition

Aesthetics

The visual attractiveness of something.

Application form

A document completed by a potential employee when they
apply for a job.

Autonomy

Independence or the freedom to make your own decisions.

Average rate of return

Average annual profit as a percentage of the cost of the
investment. This shows profitability and can be compared
with the interest rates available on bank deposit accounts.

Bar gate stock graph

A diagram which shows changes in the stock level of a
business over a period of time.

Barrier to communication

Anything which prevents the flow of accurate information
within a business.

Batch production

Producing a limited number of identical products.

Buffer stock

The minimum level of stock held by a business.

Centralised organisational
structure

An organisation in which most decisions are made at head
office.

Commission

Being paid a percentage of the value of a sale.
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1/4
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Answers:

Retrieval Quiz - 1.1.1: The dynamic nature of business

Questions:

1. Identify three reasons why new business ideas come about:

2. Products and services can become ‘obsolete’. Circle the correct definition of ‘obsolete’:

a. A product that is fashionable and in demand
b. A product that is out of date

¢ A product which obstructs other products in the markst

3. Define the term consumer.

4. Give two examples of changes in consumer tastes and preferences in recent times.

5. Give one reason why a business might decide to adapt one of its products.

P Pearson

Edexcel

. |dentify three reasons why new business ideas come about:

Changes in technology
Changes in what consumers want
Products and services becoming obsolete

. Products and services can become ‘obsolete’. Circle the correct definifion of 'obsolete”:

a. A product that is fashionable and in demand

c. A product which obstructs other products in the market

. Define the term ‘consumer’

Someone who buys and uses goods and services.

. Give 2 examples of changes in consumer tastes and preferences in recent imes

Internet shopping/decline of High Street
Food delivery

Use of social media

Accept any other valid examples

. Give one reason why a business might decide to adapt one of its products.

To maintain market position
Competition/rival products

Mew technology

Existing product becomes obsolete

d Practice Bookl

ets
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GCSE (9-1)
Business

Theme 1.1.1 Retrieval Resource:
The dynamic nature of business
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GCSE Business 1B50 01
1.1.1 The dynamic nature of business

1 Explain ene reason why new business ideas come about.

2 Which two of the following are examples of services?
Select two answers:

A Train journey
B Magazine

C Headphones
D Haircut

E Mobile phone

3 Explain one way an entrepreneur might identify a new business idea.
(3)

Exam Questions on Each Topic

GCSE Business 1B50 01 Markscheme

1.1.1 The dynamic nature of business

Mumber

[Answer Mark

laward 1 mark for identification of a reason, plus 2 further 3)
Imarks for explaining this reason up to a total of 3 marks. Iw01a=(1)

|4 new business idea may come sbout because consumers
levant something new (1). Existing products may not meet
lrustomer needs (1). This can lead to an entrepreneur spotting
[z new business opportunity in the market (1),

(4 new business idea may come sbout bacause of
lchanges in technology (1). This allows new products to be
[created (1). Entreprensurs will therefore look to create
[demand for this new product (1).

[sccept any other appropriate response. Answers that list more
[than one reason with no explanation will be awarded 2
Imaximum of 1 mark.

IW01Tb=(2)

Question
number

Answer Mark

ATrain Journey )
D Hair Cut Acla

Question

(Answer

Mark

3

(Award 1 mark for identification of a way that business ideas can come
[zbout, plus 2 further marks for explaining this way up to a total of 3
marks.

[The entrepreneur may have a completely original idea (1) which is based
lon knowledge of the market (1), This can lead to the development of a
[totally new product that does not have any competition in the market (1).

|Observing existing products (1) can lead to ideas about how these might
be improved [1). As 2 result of these ideas an entrepreneur can innovate
lan existing product {1).

|Accept any other appropriate response. Answers that list more than
[one way with no explanation will be awarded a maximum of 1 mark.

3) ADTa=1
lno1b=2

Additional resources

@ Pearson

Edexcel
Additional Assessment Materials
Summer 2021
Pearson Edexcel GCSE in Business

1BS0 01

Resource Set 1
1.1Enterprise and entrepreneurship

1.1.1 The dynamic nature of business
1.1.2 Risk and reward
1.1.3 The role of business enterprise\
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Booklets

Pearson Booklets

How this case study illustrates/exemplifies the specification content:

The caze study illustrates Busness locstion’ in 8 numzer of ways:

# The new practice is more comveniently located for petients, oeing
accessible by public transport and having s car parke.

# Bsing located inthe oty certre masns that the surgeny i more sasity
soceszed by employess - lzbour. This may make Eden Dental Practice
maors stracive to potental spplicants for jobs. As Eden Dents Practice is
looking to take on sn soditions! 14 emeloysss. this may help recrutment.

® Az = business that ‘= responsible for dental services, thars = imited
CppPortunity to Move towards e-Commerce.

Key terms — examples

Im the soace below, write examples wo illustrate the key terms:

Check your knowledge:

1. Give twio sdvantages of & business locating dose to good public transport
limk=.

2. Stsre one sdvantage to 8 business of using e-commerce.

2. What is the dfference betwesn e-commeres and fixed premises?

Check your knowledge: recall questions (previous unitk

-

. Give twio sdvantages of rancnising?

. What iz the dffzrence betwesn 8 =olz trader 2nd 2 partnership?

3. What is g disadvantsge of starting 3 new business a= 3 private limited
comparny?

]

Activity - Now try this!

Use the list below to complete the table showing the advantsges and dissdvantages
of e-commerce and fixed premises

Lower opersting CoEtE, SUCT 85 NOU pEying rent on premises.

Customers can 522 and experisnce physicsl producs.

Ability wo reach a wider audience.

Ability wo trage 24 hours 3 day. 7 days 5 weshk.

Higher costs. Premises can be wvery expensive, especslly in popular locations.
(Customers can mest s3les sEsistsms and experts face-no-face.

The intermet may ‘go down which wauld interrupt sales.

Cannaot try out products.

Key term Exampiles
Ee-Cormimernce
Lebour
Proximity
Summary of the topic

The nature of the business will influsnce the locstion deosion and you nesd w0
consider the implicstions of the prosmity to market. |abour, materisls and
Competitors on business location decisions. For example, a2 plumbing business may
choose to locste cloze 1o an ares with & high population to be dose 1o its markst.
Considerstion slso needs to be given to how s-commerce might sffect locstion
decisions and whether fixed premises are ewen needed. Incressingly. through the
internst, it iz easier to 5=t up and run a business as the physics! location is less
important than the product being offersd.

Synoptic links to this topic
This topic links with the following areas of the specification:

»  1.7.1 The dynamic nature of business
1.1.2 Risk and reward

1.7.52 The role of business emterpriss

1.2.1 Customer nesds

1.2.4 The competitive emvironment

1.3.2 Buginass revenuss, oosts snd profits
1.3.3 Cash and cash-flow

Althaugh this is guite a shoet topic, it actuslly has direct links with many sreas of the
specification.  Location decsions are based perty on customer nesds and on the
nature of competition in &8 market. If the marke: is wery competitive, 8 business may
nesg to. Strive to Kesp down Costs to ensure cash-flow is strong. The business may
choose not to heve fixed premizes and oot for an e-commerce spprosch 85 8 way of
ke==ping down costE.

GCSE Business
Theme 1.4.2 — Business location

Booster Booklet
Specification

Subject content

Wi to leam:

1.42 Business locaton

Fectors influzncing business
location:

proximity ta: market,
lsbour, materials and
competitors

nature of the business
activity

the impact of the imernet
on location decsions: e
commerce and/or ficed

premizes

This iz the second bockiet in Topic 1.4 - Making
the business effective’. This Dookiet examines the
imporance of business location. Chaoosing the
right locztion is an important decision far 2
business.

Students need wo understand the differant factors
that influence & business locstion decision.

This 1opic incroduces the ides of e-commerce and
how this affeces business in terms of location
dedsions. Studerts snould understand the
benefits and drawbacks for a business of both
fixed premizes and e-commerce methods.

Key terms in this topic:

E-commerce - using the internet to carry out business transactions,
Labour - workers or the workforce.

Prosimity - nesrness. How close a business is to competicars, worksrs,
customers.
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Case Studies
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Next targets wealthier shoppers as focus shifts to
‘fewer, better quality’ items

Financial Times case studies
www.ft.com/schools

This abstract has been adapted from
the Financial Times, written by
Laura %nna on the 19th of
eptember 2024 and can be
accessed via the link below:

Click here to access the
article

Abstract

Leading UK retailer Bellwether Next is planning to target wealthier shoppers as consumers
increasingly buy “fewer, better quality” items, its chief executive said, as the company raised
its annual profit forecast to nearly £1bn.

Next, which has 458 stores in the UK, is launching a separate website for third-party brands
such as APC, which sells clothing that costs hundreds rather than tens of pounds, as well
as Ganni, Joseph and Rixo. Chief executive Lord Simon Wolfson told reporters on
Thursday that over the past 18 months “we're definitely seeing more traction at the mid and
higher end of our price ranges than at the base, and | think that people are buying fewer,
better-quality things”.

He added that of Next's 8mn online customers, “there is a significant number interested in
more premium products”.

Wolfson said Next had shown over the years a consistent “ability to weather the storm” and
sell the right products across the right platforms, as well as “rigorous financial discipline”.
Next is widely acknowledged as having adapted deftly to major changes such as the shift to
online shopping, while other well-known names have disappeared from the high street.

Clive Black, head of consumer research at Shore Capital, said: “Despite a challenging
backdrop in the UK for consumer goods including apparel, Next has cleverly set
expectations over a sustained period of time that means it at least meets and more often
than not exceeds expectations. “That sense of control, downside resilience, boosted by
more often than not small beats, underpins the stock market's move from affection to love
for Next's equity.”

Students aged 16-19, their teachers and schools around the world can read FT.com for free. Sign up or check if you are registered at
www.ft.com/schoolsarefree
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Next targets wealthier shoppers as focus shifts to
‘fewer, better quality’ items

Links to Specification

1.1.1 The dynamic nature of business

1.1.3 The role of business enterprise

1.2.3 Market segmentation

1.4.3 The marketing mix

2.2.1 Product

2.2.5 Using the marketing mix to make business decisions

2.3.3 Managing quality

Recommended research activities

Wheo are the main competitors to Next? What would you suggest Next do to try and gain a
competitive advantage?

Exam style questions*

1. QOutline one way Next is adapting its product offering to keep up with changing tastes
and trends (2 marks)

2. Analyse the impact on Next of using market mapping to target customers (6 marks

Additional question using the full article
+ Analyse the impact on Next of operating in global market (6 marks)

*Exam style questions are not necessarily the exact farmat of thase that will appear in the qualification examination papers but are written to elicit
student responses that meet the assessment criteria, which are exemplified by the answers provided. The length of response in the answers is not
indicative of expected student responses, and are provided ta support centre teaching, student practice and self-assessment.

Students aged 16-19, their teachers and schools around the world can read FT_com for free. Sign up or check if you are registered at
www.ft.com/schoolsarefree
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Case study
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Mext targets wealthier shoppers as focus shifts to
‘fewer, better quality’ items

Model Response - [Return to guestion pags)

Exam style question 1

Outline one way Mext is adapting its product offering to keep up with changing tastes and
trends (2 marks)

Answer

One way Mext is adapting its product offering to keep up with changing tastes and trends is
by improving the quality of the clothes they are salling. This means customers will ba willing
to pay a higher price if the quality of the dlothing they are buying is higher and therefore the
iterms will last longer.

MarkiLevel awarded and commentary

The response is awarded 1 mark as an accurate way is identified - ‘improving the quality of
the clothes._". However, it is important to note that the development is not linked to the ‘way
refarred to in the question. The response instead drifts into the benafits for Mext of this

approach - 'pay a higher price’. As a result, the response is awarded one mark.

Sliaturils gt 16-10, Wit Vool il i el U el vy i P o B Trins. gt i i b f s e g ind
m=m fLomichoslsicalreg
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Resource Map
Pearson Edexcel GCSE Business

Student or Free or
Solution teacher? Explanation paid fo

Edexcel GCSE
(©+1) Business
Practice

Papers Plus »

Studles
18 Paper2)
Case Studies »

Teacher

Under the fab ‘Case Study’ and relaased avery Tuesday &6
af Novernber 2022, thess fesources prowide Up-%0-date casa
studies with exampla questions for Exam practice PUIPCGes.

In August 2002, six rescurces were reloased under the tab
‘Case Study’. These consist of $wee Paper Ore and three

Paper T Desgred for Y

+ acaze shudy;

« range of exam questons;

+ @ mark schame;

» model answers.

Our Bevision studants develop
preparation for e axam with:

- a plethon of practice questans in the stylo of the exams;
+ plenty of practiza o problern-soiving and reascring skills;

. ad

age
weighted exam questicns.

This book contains three sets of both papers (st papers.
in totad, offering further exam practice. This bock wil heip
shudents:

- prepare for the exam by
with the apprasch of the papers and the mxam-style
questons:

« practise answerng questions by weting straight info the.
bock:
support for every question, including &ufly worked sokiors.

n thetah
"Case Studdy’. These consist of $ime Paper Ore and thive
Paper Two examplos.

questons. In addbon, e d

the use of the ADs, and

@ Pearson
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Free

Exam tips

Teaching
and
learning
resounces

Resource Map

‘F-

aisa heip students o

in pmnnlu—h-anm
+ guided questions good technique and
= rficlence;
planty of to develop
mmmmm

» hints and 1ips fo help students awod comman pitfals.

themes of business that are algned to Edexcel Business GCSE
.

In addfion to contert, # also includes:
Teacher - mamstyle questions and eam s
+ a ‘Checkpoint’ eature to help review Lndersianding and
Provide pprturbes far further challengs;
fgeene b of
fenms.

The Activelgarn Digital Service can be bought as a 1-year or
3-year subacripton. Linked closaly wih the Sticer Bk,

provides 2 barik af help you plar
and deliver engaging kessors, h:mng

T Student

Book);

. con

Teacher ‘content and rAmdUce class activibes;

+ o Case suties b mothate your students and stimuiate
discussion and debate;

o for
homewaorc.

» answers to the exarm questions irom the Student Bock.

Our Fimise P GCSE(8-1) B Pevisicn

Cats can be used 1o assist students in independent eaming.

Each pack includes access ta a free oniine adition of the

PREMISE Paarson Edesrel GCEE 8-1) Busness Revision Guide
Chiaand and contains:

+ 100 Aevision Cards and thres organising dhiders:

. mubiphe choios questons and answers.

- worked examples

+ fopic summaries and key facts i3 emermber.

E

Paied fr
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Other Ideas

Other ideas to explore:
* Creating your own workbooks

* Creating your own guides

IGCSE Business Studies GCSE Business Studies
Unit2.3 Making Opetafional Duciions Exam Skills Booklet

“®

My target arade is:




Subject Advisor Support

Our subject advisors are experts in their fields and are here
to support you throughout the year.

Business Studies
Email: teachingbusiness@pearson.com

Phone: +44 (0) 344 463 2535
(Mon—Fri, 9.00-17.00)

Book an appointment with your Subject Advisor

Sign up to receive regular updates from your Subject Advisor
on gualification news and support for your subject.

Colin Leith
Business and Economics
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Find out more

For more professional development
courses please see Pearson’s
Professional Development Academy

A
\ﬂ ;
-

«
e

,-ﬁ"

0%



https://pdacademy.pearson.com/

Your Feedback
Matters

Following this event, you will receive an
invitation to share your thoughts about
the session. Your feedback is invaluable
to us, as it helps us tailor our
professional development materials to
better meet your needs. Please don't
hesitate to let us know what you’d like to
see more of and what areas you think

could be improved.
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